


1 | The ABC of branding
The basic principles you need to know to make decisions

2 | Epic branding fails
Learn from other entrepreneurs’ mistakes

3 | The BRAVE BRANDS
Methodology, creativity and knowledge at the service of your brand



The ABC of branding

EPIC branding FAILS

The BRAVE BRANDS



What is a brand?
 
Most people think that a brand is just the name of a product or service or, more likely, the 
sign that differentiates it: its logo. And this is right in legal terms, since this is the part that is 
protected in public registries to distinguish the offer of different companies.
 
Through registration the owner of a trademark acquires the right to authorize or prohibit the 
use of it to third parties, as well as to pursue unauthorized copies.
 
However, in terms of marketing, a brand means a much larger capital for its owner 
and is the essential basis to build a successful company or product.



Much more than a logo
  
In fact, we could say that the logo is the end of the process. It is the graphic result of a much more 
abstract work that consists of defining the DNA of that brand, its narrative, its values, its beliefs, its 
social objectives, its personality ... once we have discovered all of this, we can look for a logo that 
transmits it in the best possible way.
 
If you think about two competing brands of computers, soft drinks, cars... you will easily notice that 
their logos trigger very different emotions in your brain. They can be sensations, memories of 
experiences, opinions, values… or just an icon, a sound, a slogan, an odour... 

All this is a part of the brand universe and nothing there is by accident: 
it is the result of a carefully built strategy and brand work.



The branding
 
The discipline of branding foresees and analyzes all possible points of contact of 
a brand with its public at any given point in time and turns them into moments to 
establish a dialogue. Having a branding strategy transforms each of those 
moments into an opportunity. Relying on pure luck can be a risky practice.
 
From the internal point of view of the company, branding will place the brand in 
the focus of corporate management and turn it into actions. Consequently this 
will align attitude, services and communication around a clear message, inside 
and outside the organization. The goal would be to obtain a solid, seamless, 
coherent brand in all its aspects and keep it through the time, from the door 
sign, to the way you answer the phone. 



Brands that matter
It is important to emphasize that brands, in terms of communication, are no longer 
in the hands of their legal owners. As they say "your brand is not what you say it is, 
but what your customers say about it".
 
A brand has always been a “living being” but, especially in the world of social 
networks, the brand changes along with the way different audiences relate to it. 
Right now people are much more willing to spend their money on products and 
services whose narrative is meaningful to them. Those brands that have the 
bravery of making this world a better place and enriching people´s lives.
 
Just in case you think this is a passing fad, studies indicate 
that this trend is here to stay.
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#1 Epic Branding Fai

As we have seen, the logo is the symbol of a brand, not the 
brand itself. Jeff Bezos, CEO of Amazon explains it in a very 
simple way: “A brand for a company is like a reputation
for a person.” 

Thinking that
a logo is a brand



80%

#2 Epic Branding Fai

Underestimating
the power of a brand
It may look like a great idea to use a logo generator or hire a low cost 
designer to save some money. Many entrepreneurs have even decided to 
do the job themselves, but you will save much more money if you let an 
expert doing it. A Brand doesn’t need just something nice; it needs a 
useful solution that fits the needs of the business.

of brand recognition is
 due to its colour (-s). 



#3 Epic Branding Fai 

Not defining
a brand identity
The brand identity shows the path to design any branded 
material: the website, business card, shopping bags... 
It’s what makes it look and feel like your brand.

of consumers say that shared values create
a trusted relationship with a brand.64%



#4 Epic Branding Fai 

Saying you are not 
trustful through bad design
Even good brand work can be ruined by a poorly made 
design. And remember that consumers do not usually 
give the second chances.

of people decide whether or not to trust
a website based on its design.94%



#5 Epic Branding Fai

 
Not defining the 
Brand Guidelines (and follow them)

This document is your only guarantee to keep the consistency of 
the brand and let it grow with the security that nobody inside or 
outside your organization will do wrong with it.

of revenue increase is due to consistent brand presentation
across all platforms. 23%



70%

#6 Epic Branding Fai

 
Not having
a brand strategy
Your brand needs a strategy to define exactly who your target 
audiences are and how and when to connect with them, and 
how to stand out from your competitors. This strategy is the 
base line a designer needs to build a logo and then, use it 
effectively and consistently throughout the time.

 of companys´ value is based on the brand 
and not any other corporate assets 



100

#7 Epic Branding Fai 

Your customers change their habits and opinions, and your 
brand should do it too, very carefully and in conversation 
with your targets audience. If you are wondering if it’s time 
to refresh... it probably is.

years - the average age of the top 10 companies that dominate
the global market, thanks to their adaptation strategies.

Thinking a brand
is set in stone



#8 Epic Branding Fai 

Being too shy
with your brand
Your product is in the market to stand out from the 
competitors, don’t be afraid to attract people’s 
attention. Be brave with your brand!

milliseconds is the time a person needs 
to evaluate a brand.50 
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THE BRAVE ONES
Only few people decide to turn an idea into reality and, what it’s even 
crazier, make a business out of it. We call them “The Brave Ones” and 
they are the people we love to work with, because they are the ones who 
dare to make a difference with their products and brands.

At The Brave Brands we think they deserve to enjoy the benefits
of the best branding at an affordable price, especially
when they are a newborn business.



The Brave Brands is an efficient and dynamic method to 
build powerful brands with a strong creative identity.

Extreme PERSONALIZATION
We will work hard to discover 

where the soul of your brand is 
to find its unique identity.

New INTERSECTIONS
A holistic view of brand creation, applying 

our experience in communication and 
strategy into design.

Startup MINDSET
As entrepreneurs we know the 

importance of working hard and 
spending time and money wisely.



A method absolutely designed
to best connect with your target groups, 
focused on finding your Brand’s S.O.U.L.

S.imple
O.penhearted
U.nique
L.abels



Brand LIFTING
Improve the appearance to 
relaunch in the market

• Brand Research

• Brand Attributes Review 

• Logo Evolution & Redesign

• Business Card

• Files for offline and digital use

• Full legal copyright (at final payment)

Get your own Brave Brand from 1.980€
probably the best way to invest in the future of your business.

Brand REBOOT
Deep redefinition and 
new graphic personality

• Brand Research

• Brand Attributes Review

• BRAND S.O.U.L.

• Logo Conceptualization & Design

• Business Card

• Files for offline and digital use

• Full legal copyright (at final payment)

• Brand Research

• Brand Attributes Definition

• BRAND S.O.U.L.

• Logo Conceptualization & Design

• Style Guide

• Business Card

• Files for offline and digital use

• Full legal copyright (at final payment)

Digital Expression 
Regardless of the option you will choose, we can also design a Brave Website for your brand.

BORN BRAVE Brand 
Come into the world, right in
the spotlight



Nobody can do your job like you do. 
Building powerful brands is ours.

Some of the most 
qualified professionals 

working for you

Striving to find and 
transmit the soul 
inside your brand

With unparalleled 
quality and cost 

across the market

Working as fast as 
your business needs, 

(1 or 2 months)

We are proud with 
100% satisfied 

customers





Brave of you 
to get to this point. Now, let's start the work. 
Write us and get a free brand analysis.

ineed@thebravebrands.com



thebravebrands.com


